
Objectives
– Create awareness of the Wagon Wheels 

link with WWE
– Drive consumers to store

Activity
– 2 week on air campaign with12 targeted 

radio stations
– Front of store activity in 6 stores per 

station
– Cord staff supported by station jeep crew
– Interaction generated at store withy 

WWE cut-out linked to online gallery on 
station website

Results
– Reached 3 million listeners each hearing 

coverage 7 times on average
– Generated excitement at store level
– Sales up threefold on day of activity and 

maintained at +50% in following weeks


